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Course Information
Course Title: MBA 755: Consumer Behavior  
Credit Hours: 1.5 
Course Term: Summer 2022 
Delivery Mode: Online 
Course Dates: July 11, 2022 - August 28, 2022

If you are considering dropping this course, having a conversation with your academic advisor is a good
place to start. You should also let the instructor know what your plans are. Click the following links,
based on your home campus, to learn more about dropping this course: Consortium/UW-Eau Claire
(https://help.wisconsinonlinemba.org/article/60-adding-dropping-classes) | UW Oshkosh
(https://uwosh.edu/registrar/students/add-drop-calendar/) | UW-Parkside
(https://www.uwp.edu/live/offices/registrarsoffice/adddrop.cfm)

Instructor Information
Name: Melissa G. Bublitz, Ph. D. 
Home Campus: UW-Oshkosh 
Phone: 920-858-2355 (cell) 8am - 9pm daily 
Email: bublitzm@uwosh.edu (mailto:bublitzm@uwosh.edu)  
Online Open Q&A Hours: Tuesday 4:30-6pm, Thur 11:30-1pm, and by appointment

Online Open Q&A Hours
For an online class it is usually best to contact me via e-mail as I check my e-mail several times a day. I
can also be reached by phone and MS Teams or Zoom, if you prefer a face-to-face conversation . I
make every attempt to respond to e-mails within 24 hours, but if you need to talk to me urgently, please
give me a call or text at the above number during my office hours.

https://help.wisconsinonlinemba.org/article/60-adding-dropping-classes
https://uwosh.edu/registrar/students/add-drop-calendar/
https://www.uwp.edu/live/offices/registrarsoffice/adddrop.cfm
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Course Description
Although everyone is a consumer, we all make different purchasing decisions. In fact, depending upon
the situation, your own decision for the same type of purchase may be different at times. So how do we
make sense of consumer decision making when there are so many variables to consider?  More
specifically, how are we, as managers, to create a sound marketing plan given consumer diversity and
the multitude of factors that influence decision making? 

In this class, we work to understand how and why consumers behave as they do. In order to accomplish
this, we will delve into our own attitudes, motivations and purchase behavior in the hopes of deriving
insight. We will learn and apply consumer behavior theories to a variety of business perspectives (B2C
and B2B; product, service and experience decisions). We study different groups of consumers and dive
deeper into understand your organization’s consumers, their path to purchasing or buyer journey as well
as the marketing activities and environment factors that influence their decisions.

Course Objectives
Develop an understanding of consumer behavior theories and apply this understanding in a
marketing decision making context.
Identify the multitude of factors influencing consumers so that each of us will be able to apply this
knowledge to improve market strategy.
Develop an awareness of the basic qualitative and quantitative methods used to evaluate consumer
behavior and be able to apply some of these research methods to gain firsthand knowledge of
consumer behavior and decision making.
Participate in the creation of an open forum for discussion and exploration of ideas relating to
consumer behavior in an effort to improve not only our analytic skills and marketing knowledge, but
also a basic understanding of the role consumer and business spending plays in broader economic
forces.

Required Course Materials
Textbook
Title Marketing to Mindstates: The Practical Guide to Applying Behavior Design to Research and
Marketing (2018) 
Authors: Leach. 
ISBN: 978-1544512402

Title Invisible Influence: The Hidden Forces that Shape Behavior (2017) 
Authors: Berger. 
ISBN: 978-1476759739



**Please note that this ISBN may differ from what appears on the UWEC bookstore website. If ordering
from a source other than the UWEC bookstore, be sure to use the ISBN provided here to ensure you get
the correct text.**

Click here to learn more about ordering textbooks
(https://www.wisconsinonlinemba.org/order_textbooks.phtml) . Contact mba@uwec.edu
(mailto:mba@uwec.edu) with any textbook-related concerns.

Additional Readings
Articles from a variety of business magazines/newspapers and company websites may be used in
conjunction with case studies or other assignments.

Technology Requirements 
Access to a computer and high-speed Internet connection that is capable of accessing Canvas is a
requirement of this course.

Please review the minimum technology requirements and recommendations in the Online Course
Resources link in the left-hand Course Navigation menu. To set yourself up for success, pay special
attention to the sections on Your Responsibilities, Strategies for Success, Tech Tips, and Tech Support.

Course Topical Outline
This course is organized in the following units:

Week 1: Introduction to Consumer Behavior
Week 2: Audience Segments
Week 3: Attitudes and Cognitive Forces on Consumer Decisions
Week 4: Automaticity and its Role in Consumer Decisions
Week 5: Understanding Buyer Journeys and Word of Mouth
Week 6: Gathering Consumer Insights
Week 7: Consumer Behavior, the Engine that Drives our Economy

Assignments & Activities
Discussion & Participation (120 Points)
Class participation is considered invaluable to the success of this class. You will be interacting with each
other in discussions throughout the course. These discussions keep students engaged and facilitate the
exchange of knowledge. The purpose is to add value to the discussions rather than repeat what others
have said. Making connections, differentiating opinion from facts, supporting idea with added resources,
and providing real life examples are specific ways to assure successful interaction. Each of you is
expected to be involved in group discussions a minimum of 3 times per week. Students are

https://www.wisconsinonlinemba.org/order_textbooks.phtml
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expected to complete an original posting most weeks before Wednesday, 11:59 p.m. and either post
another original post or respond to at least two other posts by Sunday, 11:59 p.m. Your contribution and
engagement in participation are worth a total of 20 points each week. Please note: the role, deadlines,
and grading are different on the week you serve as team leader.

Provide the context in a subject line for your initial post: In the Canvas environment discussions are
threaded (meaning if you reply to someone's post it show up under that thread), however, it is not always
easy to see the topic. Canvas best practices recommend adding a subject line to the top of your initial
post message before launching into your response or post. For example, in Week 1 Discussion:
Analyzing Purchase Behavior and Decision Processes you describe an extended purchase you
made, analyzing your decision process. My initial post to that discussion could read:

Subject: Purchasing airline tickets for an upcoming family vacation

I recently purchased airline tickets for my family to go to Florida. Our dates ....

This will help team members easily see the main subject of that post which will be particularly important
on the weeks when each team member adopts a specific perspective or content area for the team
discussion.

Citing Sources/References in Discussion: If you want to refer to course materials, a simple mention
of the resource (author, e.g., Dudovskiy or commentary number - e.g., 1.3 Decision Making Types) is
fine. For citing a external resource not provided in course content, please either: 

(1) provide a direct website link so your discussion partners can go to the source for more detail if
interested, OR

(2) cite (in APA format) for any external sources you use but you cannot provide a direct link (e.g., a
book or article accessed with your own subscription permissions). (For help with APA formatting,
see Purdue’s Online Writing Lab  (https://owl.english.purdue.edu/owl/section/2/10/)

(https://owl.english.purdue.edu/owl/section/2/10/) Discussion Leadership (40 Points)
Week 1 and week 7, your instructor will help to facilitate the online discussion. However, during weeks 2-
6 you will each rotate through the team leadership role. Your role as a discussion leader is to:

Select a focal point: each week is a little different but you will be directed to either narrow the topic
or select a purchasing/selling task for the week's discussion,
Facilitate the discussion: respond to each participant, ask questions to clarify or extend the
discussion, raise counter points or examples to challenge us to think about the topic more deeply, 
Monitor and manage discussion: in your leader role you may need to pull team members more
deeply into the discussion with a direct question or move the discussion from brainstorming ideas to
synthesis and conclusions throughout the discussion period,
Synthesize, summarize and report: at the end of the week you will synthesize discussion and
make recommendations that demonstrate an applied understanding of the topic of the week. Each

https://uws.instructure.com/courses/487307/discussion_topics/3391942
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team leader will post a summary of their teams discussion to the Team Summaries discussion
thread by the calendar deadline.

The goal of the leader is to guide your team (in a participatory fashion) to develop a deeper and applied
understanding of the course material. As a leader you are also part of the team, adding to the content
and insights discussed. You may need to help with planning or organization (as teams divide and
conquer subtopics for the week) as well as bring differences of opinion within the group into a singular
understanding of the topic. For most of these discussions, there is not a right or a wrong answer,
analyzing a topic from different points of view can be a fruitful plath for more creative ideas. 

Finally a word about professionalism in e-leadership. Pulling people into a discussion, pushing team
members to dig deeper, and trying to manage conflict or differing points of view within an online
discussion can be a delicate task. Your communication style should challenge people yet remain
respectful. In today's work environment with distributed teams and quick electronic communications, it is
important to think about how others will perceive your tone and to take time to proofread. Your
communication skills are important to maintaining professional work relationships online.

Deadlines and points awarded for the team leader are different on your week to lead. First, since you
pick a topic or product/service focus, you will need to be prepared and post early that week - team
leaders should post the topic focus by TUESDAY at 12pm (noon) CST. After discussion ends on
Sunday you will need to post your team summary as outlined above by the following Tuesday at
11:59pm to the Team Summaries discussion thread. Take a look at your assigned date and/or topic for
the leadership role. If you know you have a conflict or heavy work week, try to negotiate a date trade
within your team during the first week of discussion so all team members have time to plan for their
week as team leader. Please notify the instructor via email after you have negotiated a scheduling swap.

Finally, on the week you lead your team in discussion you will not receive discussion points only
discussion leadership points out of 40 points max. Please note: your discussion grade for this week will
appear as a "0" but the gradebook is automatically programmed to drop the lowest score so that your
total discussion grade is awarded a maximum of 120 points (6 weeks x 20 points max each week). 

Sample Discussion Schedule with Due Dates (Week 2):

Monday, 7/18 The week officially begins, all team members should be reading/watching
assigned materials.
The team leader for week 2 should make a point of reading ahead of the posting
schedule so they can research and select their focus for this week's discussion.
Team members should review the discussion topic so they can think more
intentionally about the discussion topic as they read. Most weeks, team
members may adopt a specific content area or perspective in discussion.

Being aware of the discussion topic and structure early in the week can help you
focus your reading and "claim" a perspective within the team if you have a
preference.

https://uws.instructure.com/courses/487307/discussion_topics/3391945
https://uws.instructure.com/courses/487307/discussion_topics/3391945


Tuesday, 7/19 at
12:00PM Noon

Team leader posts their initial post, indicating the focal topic or product/service
that will guide the week's discussion and providing any background information
or resources needed to kick-off the discussion.
Team members may "claim" a perspective or focus (if applicable) and start to
submit their initial post. 

Wednesday, 7/20
at 11:59PM

All team member's initial posts are due.
Team leader starts to facilitate and advance the discussion.

Tues - Sunday

Team discussion occurs throughout the week. Each team member is required to
make at least two other substantive posts during the week. These may be
initial posts (new ideas), or replies to extend other ideas.
Team leader moves the discussion from idea generation and sharing to synthesis
and overall conclusions for the topic of the week.

Sunday, 7/24 at
11:59PM

Team Discussion for the week 2 topic ends.

Tuesday, 7/26 at
11:59PM

Week 2 team leader submits a summary of their team's week 2 discussion to the
Team Summaries discussion thread.

Tuesday, 7/26 at
12:00PM NOON

Week 3 Team leader posts their initial post and discussion on the week 3 topic
begins.

Project in Pieces (140 Points)
This portion of your grade will allow you some flexibility to choose what you want to work on. Each week
you build your project, adding a different assignment to analyze a specific audience within a company
based on the topic of the week. Review the weekly assignments and start thinking about your project
focus. You can choose to explore and analyze:

An existing audience segment for the company where you work;
A new audience segment for the company where you work;
An audience focus for a new start-up business (perhaps you dream of starting your own business or
are already on the path of converting your hobby/interest into a business);
An audience focus for any business, NPO, or other organization of your choosing.

All assignments assume you will work alone. I will grade each individual weekly assignment out of 20
points each starting with the Week 2 assignment. Using the graded feedback and your continued
learning on the topic of consumer behavior, the last element of this assignment is to revise and
synthesize your project in pieces into a singular audience report. Report synthesis and revisions to your
earlier project work are worth a total of 20 for a grand total of 140 points for this project.  

View the overview of the Project in Pieces total assignment by week.

https://uws.instructure.com/courses/487307/discussion_topics/3391945
https://uws.instructure.com/courses/487307/pages/project-in-pieces-overview


After reading the project overview, if you have another consumer behavior related project that you feel
would be appropriate for this class, feel free to contact me with your proposal. I will be happy to consider
new ideas prior to your submission, but will not grant approval of these changes once the project is
completed.

Grading/Feedback
Course Components Points Available

Discussion Participation & Contribution 120 points

Discussion Leadership & Summary   40 points

Project in Pieces 140 points

 300 points total

Grading Scale

Percentage
Consortium/UW-
Parkside

UW-Oshkosh

93-100% A A

90-92.9% A- A-

87-89.9% B+ B+

83-86.9% B B

80-82.9% B- B-

77-79.9% C+ C+

73-76.9% C C

70-72.9% C- C

67-69.9% D+ F

63-66.9% D F



60-62.9% D- F

0-59.9% F F

See also the MBA Consortium Grading policies  (https://www.uwidocs.org/grades/)

Consortium's Excused Absence Policy
An absence will be considered excused or authorized according to the following institutional policies:

1. The student’s home campus policy on excused absences will apply.
UW Oshkosh  (https://www.uwosh.edu/registrar/policies/attendance-policy)
UW-Parkside  (https://www.uwp.edu/learn/academiccatalog/2019-2021/upload/201921-ACADEMIC-
CATALOG-082619.pdf) (see page 31)

2. UW MBA Consortium students will follow the UW-Eau Claire Authorized Absence Policy.
(https://www.uwec.edu/kb/article/class-attendance-and-authorized-absence-policies/#authorized-
absences)

If your absence falls into the excused absence category, please contact me as soon as possible. I may
request that you provide documentation, and I may need time to make alternative assessments available
to you.

If your absence falls into the excused absence category, please contact me as soon as possible. I may
request that you provide documentation, and I may need time to make alternative assessments available
to you.  

Late Work Policy
Zero points will be awarded for late discussion work since entering a discussion after it is over is not very
beneficial to anyone.

For assignments, other than discussions, there will be a 10% deduction for each day late and no credit
after 5 days.

I recognize that sometimes situations occur that may require an extension on an assignment (death in
the family, hospitalization, job responsibility changes). I suggest that these be handled by you contacting
me as soon as you realize the situation is occurring and together we can determine if an extension or an
incomplete is advisable or if other action needs to be taken.

Course Communications
I will do my utmost to respond to your questions within 24 hours, and submit an evaluation of your work
within 7 days of receiving your finished product. When in doubt, do not hesitate to ask!

https://www.uwidocs.org/grades/
https://www.uwosh.edu/registrar/policies/attendance-policy
https://www.uwp.edu/learn/academiccatalog/2019-2021/upload/201921-ACADEMIC-CATALOG-082619.pdf
https://www.uwec.edu/kb/article/class-attendance-and-authorized-absence-policies/#authorized-absences


For questions related to the course, please post in the Raise Your Hand open forum in Discussions. For
questions of a sensitive nature, please email or call me directly. You will find my email and phone
number in the Instructor Information page in Content.

Check the News area in the course homepage each time you login for course related announcements,
thoughts from the instructor, and other updates and information pertinent to the course.

Important Information for Getting Started
In the Course Information module of this class, under Online Course Resources you will find the
following links to important policies and information:

Technical Support 
Contact information hours in case you need technical support.
Getting Started with Canvas 
A brief video introduction to Canvas and a list of links to help on various Canvas topics.
Student Responsibilities in an Online Class 
Tips for working in the online environment to ensure that your assignments and quizzes are
submitted.
Library Guide 
How to access course reserve or e-reserve readings.
Netiquette 
Reminders on clear, respectful, and professional communication in the online environment.

Academic Integrity Policy
Example: Before you submit your assignments, you will be required to submit them to a Turnitin
dropbox, evaluate your own originality report, and make changes as needed.  

All class materials are the intellectual property of the instructor and may not be shared outside of this
course (e.g., to commercial "study sites") without my permission. 

Unless I specify otherwise, all work that you turn in to me should be an individual effort. The sentence
structure, wording, and content for your assignments and discussions must be your original work.
Academically dishonest behaviors include (but may not be limited to) the following: 

Intentionally or unintentionally presenting someone else’s ideas or words as your own, either as a
direct quote or paraphrased or summarized material, without the proper citation. All quotes and direct
references must include citations. Remember to use APA format for citations. See the OWL website
from Purdue  (http://owl.english.purdue.edu/owl/resource/560/01/) for APA citation guidelines. 
Submitting work that is identical to or so similar to that of another’s in its wording, sentence structure,
and content that it cannot be considered original.

https://uws.instructure.com/courses/487307/discussion_topics/3391946
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Course Summary:
Date Details Due

Mon Jul 11, 2022
  Complete the Code of Conduct
(https://uws.instructure.com/calendar?
event_id=1033455&include_contexts=course_487307)

12am

Plagiarizing yourself by submitting work for evaluation in this course that was previously graded or
otherwise evaluated in another course. You can cite your previous work. If you want to use your
previous work, contact me first.
Making up data or citations.
Consulting resources to complete a graded course assessment other than those allowed in the
assessment directions. If you are unsure what is considered as an authorized resource, consult with
your instructor.
Helping someone else engage in academically dishonest behavior, including posting course
materials online.
Violating copyright laws. In some cases, citing a source is not sufficient; you also have to obtain
permission from the original source for the materials you use. Likewise, if you use any materials from
this course outside this course, you may need permission to use them (e.g., in your company’s
training manuals, publications, or style guides).

Any investigation into any form of academic misconduct will result in a report to the dean of students and
in student academic disciplinary sanctions as established by the UW System Board of Regents (UWS
Chapter 14  (https://docs.legis.wisconsin.gov/code/admin_code/uws/14.pdf) ). Disciplinary procedures
from the student’s home campus dictate the disciplinary action against students who engage in
academic misconduct.

Accommodation for Students with Disabilities
In order to ensure that all of our students have equitable access to our online course materials, we strive
to meet the guidelines set by Section 508 of the Rehabilitation Act, which requires the public to provide
reasonable accommodations to individuals with disabilities when posting web-based materials. Canvas
is compliant with W3C's Web Accessibility Initiative  (https://community.canvaslms.com/docs/DOC-
2061-accessibility-within-canvas) and with Section 508  (https://www.section508.gov/) guidelines.
Additionally, Canvas was certified as a substantially conformant LMS
(https://webaim.org/services/certification/canvas) by WebAIM, a third party authority in web accessibility.
If you find that course materials are not posted in a format that meets your needs, or you need testing
accommodations, please contact Online Course Support at BIZHelp@uwec.edu
(mailto:bizhelp@uwec.edu) and we will work with you to find a reasonable accommodation. 

 

https://uws.instructure.com/calendar?event_id=1033455&include_contexts=course_487307
https://docs.legis.wisconsin.gov/code/admin_code/uws/14.pdf
https://community.canvaslms.com/docs/DOC-2061-accessibility-within-canvas
https://www.section508.gov/
https://webaim.org/services/certification/canvas
mailto:bizhelp@uwec.edu


Date Details Due

Tue Jul 12, 2022
  Consumer Behavior (SU22)
(https://uws.instructure.com/calendar?
event_id=1114374&include_contexts=course_487307)

4:30pm to 6pm

Wed Jul 13, 2022
  Week 1 Discussion: Analyzing
Purchase Behavior and Decision
Processes
(https://uws.instructure.com/courses/487307/assignments/4639969)

due by 11:59pm

Thu Jul 14, 2022
  Consumer Behavior (SU22)
(https://uws.instructure.com/calendar?
event_id=1114381&include_contexts=course_487307)

11:30am to 1pm

Sun Jul 17, 2022
  Week 1 Follow-up discussion
posts due
(https://uws.instructure.com/calendar?
event_id=1033454&include_contexts=course_487307)

11:59pm

Mon Jul 18, 2022
  Week 1 Review Project,
Narrow Audience Focus
(https://uws.instructure.com/courses/487307/assignments/4639976)

due by 11:59pm

Tue Jul 19, 2022
  Consumer Behavior (SU22)
(https://uws.instructure.com/calendar?
event_id=1114375&include_contexts=course_487307)

4:30pm to 6pm

Wed Jul 20, 2022
  Week 2 Discussion: Market
Segment Influences
(https://uws.instructure.com/courses/487307/assignments/4639970)

due by 11:59pm

Thu Jul 21, 2022
  Consumer Behavior (SU22)
(https://uws.instructure.com/calendar?
event_id=1114382&include_contexts=course_487307)

11:30am to 1pm

Sun Jul 24, 2022
  Week 2 Follow-up discussion
posts due
(https://uws.instructure.com/calendar?
event_id=1033450&include_contexts=course_487307)

11:59pm

Mon Jul 25, 2022
  Week 2 Project Assignment:
Market Size Analysis & Buyer
Persona
(https://uws.instructure.com/courses/487307/assignments/4639977)

due by 11:59pm
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Date Details Due

Tue Jul 26, 2022
  Consumer Behavior (SU22)
(https://uws.instructure.com/calendar?
event_id=1114376&include_contexts=course_487307)

4:30pm to 6pm

Wed Jul 27, 2022   Week 3 Discussion: Attitudes
(https://uws.instructure.com/courses/487307/assignments/4639968)

due by 11:59pm

Thu Jul 28, 2022
  Consumer Behavior (SU22)
(https://uws.instructure.com/calendar?
event_id=1114383&include_contexts=course_487307)

11:30am to 1pm

Sun Jul 31, 2022
  Week 3 Follow-up discussion
posts due
(https://uws.instructure.com/calendar?
event_id=1033453&include_contexts=course_487307)

11:59pm

Mon Aug 1, 2022
  Week 3 Project Assignment:
The Multiattribute Model
(https://uws.instructure.com/courses/487307/assignments/4639978)

due by 11:59pm

Tue Aug 2, 2022
  Consumer Behavior (SU22)
(https://uws.instructure.com/calendar?
event_id=1114377&include_contexts=course_487307)

4:30pm to 6pm

Wed Aug 3, 2022
  Week 4 Discussion: Automatic
Influences
(https://uws.instructure.com/courses/487307/assignments/4639967)

due by 11:59pm

Thu Aug 4, 2022
  Consumer Behavior (SU22)
(https://uws.instructure.com/calendar?
event_id=1114384&include_contexts=course_487307)

11:30am to 1pm

Fri Aug 5, 2022   Midterm Course Evaluation to do: 11:59pm

Sun Aug 7, 2022
  Week 4 Follow-up discussion
posts due
(https://uws.instructure.com/calendar?
event_id=1033451&include_contexts=course_487307)

11:59pm

Mon Aug 8, 2022
  Week 4: Examining the Buyer
Journey
(https://uws.instructure.com/courses/487307/assignments/4639979)

due by 11:59pm
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Date Details Due

Tue Aug 9, 2022
  Consumer Behavior (SU22)
(https://uws.instructure.com/calendar?
event_id=1114378&include_contexts=course_487307)

4:30pm to 6pm

Wed Aug 10, 2022
  Week 5: Marketing & WOM
Across the Buyer Journey
(https://uws.instructure.com/courses/487307/assignments/4639966)

due by 11:59pm

Thu Aug 11, 2022
  Consumer Behavior (SU22)
(https://uws.instructure.com/calendar?
event_id=1114385&include_contexts=course_487307)

11:30am to 1pm

Sun Aug 14, 2022
  Week 5 Follow-up discussion
posts due
(https://uws.instructure.com/calendar?
event_id=1033452&include_contexts=course_487307)

11:59pm

Mon Aug 15, 2022
  Week 5: Matching Messages to
the Buyer Journey
(https://uws.instructure.com/courses/487307/assignments/4639980)

due by 11:59pm

Tue Aug 16, 2022
  Consumer Behavior (SU22)
(https://uws.instructure.com/calendar?
event_id=1114379&include_contexts=course_487307)

4:30pm to 6pm

Wed Aug 17, 2022
  Week 6 Discussion: Sources
of Customer Insights
(https://uws.instructure.com/courses/487307/assignments/4639965)

due by 11:59pm

Thu Aug 18, 2022
  Consumer Behavior (SU22)
(https://uws.instructure.com/calendar?
event_id=1114386&include_contexts=course_487307)

11:30am to 1pm

Sun Aug 21, 2022
  Week 6 Follow-up discussion
posts due
(https://uws.instructure.com/calendar?
event_id=1033456&include_contexts=course_487307)

11:59pm

Tue Aug 23, 2022
  Consumer Behavior (SU22)
(https://uws.instructure.com/calendar?
event_id=1114380&include_contexts=course_487307)

4:30pm to 6pm
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https://uws.instructure.com/courses/487307/assignments/4639966
https://uws.instructure.com/calendar?event_id=1114385&include_contexts=course_487307
https://uws.instructure.com/calendar?event_id=1033452&include_contexts=course_487307
https://uws.instructure.com/courses/487307/assignments/4639980
https://uws.instructure.com/calendar?event_id=1114379&include_contexts=course_487307
https://uws.instructure.com/courses/487307/assignments/4639965
https://uws.instructure.com/calendar?event_id=1114386&include_contexts=course_487307
https://uws.instructure.com/calendar?event_id=1033456&include_contexts=course_487307
https://uws.instructure.com/calendar?event_id=1114380&include_contexts=course_487307


Date Details Due

Thu Aug 25, 2022
  Consumer Behavior (SU22)
(https://uws.instructure.com/calendar?
event_id=1114387&include_contexts=course_487307)

11:30am to 1pm

Fri Aug 26, 2022   Final Course Evaluation to do: 11:59pm

Sun Aug 28, 2022

  Final Project Assignment
(https://uws.instructure.com/courses/487307/assignments/4639974)

due by 11:59pm

  Week 6: Gathering Rich
Consumer Insights
(https://uws.instructure.com/courses/487307/assignments/4639981)

due by 11:59pm

  Week 7 Follow-up discussion
posts due
(https://uws.instructure.com/calendar?
event_id=1033457&include_contexts=course_487307)

11:59pm

  Final Grade
(https://uws.instructure.com/courses/487307/assignments/4639973)

 

  Project
(https://uws.instructure.com/courses/487307/assignments/4639975)

 

  Team Summaries
(https://uws.instructure.com/courses/487307/assignments/4639971)

 

  Week 7 Discussion: Economic
Forces
(https://uws.instructure.com/courses/487307/assignments/4639964)

 

https://uws.instructure.com/calendar?event_id=1114387&include_contexts=course_487307
https://uws.instructure.com/courses/487307/pages/final-course-evaluation
https://uws.instructure.com/courses/487307/assignments/4639974
https://uws.instructure.com/courses/487307/assignments/4639981
https://uws.instructure.com/calendar?event_id=1033457&include_contexts=course_487307
https://uws.instructure.com/courses/487307/assignments/4639973
https://uws.instructure.com/courses/487307/assignments/4639975
https://uws.instructure.com/courses/487307/assignments/4639971
https://uws.instructure.com/courses/487307/assignments/4639964

